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COMMUNITY ENGAGEMENT PLAN

The first step for the Community Engagement work
was to develop a brand for the project which would
provide a recognisable and consistent language for
all engagement initiatives.

thinkpublic developed some preliminary ideas
for a project brand that communicated ideas
of ‘togetherness’, ‘energy and wellbeing’, and
‘communication’.

With the Advisory Group a session was facilitated
around the voting and discussion of these ideas. The
group voted on a name for the project brand, and
voted on a look and feel.

thinkpublic then collated this information and
designed the final project brand: You Can Kingston.
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